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The international market



Must  – Extensive presence on channels

“Reach your customers”



Opportunit y - Ear ly Mover

“The winner takes it all”



How  the w or ld looks l ike



The market  - Wor ld

Ecommerce Europe, European B2C E-commerce Report 2014 

94 million of customers buy cross-boarder for a turnover 
over $ 106 bn and this number is expected to grow.

Top 10 e-commerce countries in 
turnover (bl)

China € 315.4
Usa € 247.3
UK € 107.1
Japan € 81.3
Germany € 63.4
France € 51.1
Australia € 26.9
Canada € 18.0
Russia € 15.5
S. Korea € 15.2

Cross-border B2C E-commerce
Most popular countries:

USA 45%

UK 37%

China/HK 26%

Canada 18%

Australia 16%

Germany 14%



The market  - Europe

Top 5 mature e-commerce countries
in turnover (bn)

UK € 107.1
Germany € 63.4
France € 51.1
Austria € 10.9
Netherland € 10.5

Top emerging countries
Russia € 15,5
Spain € 14,4
Italy € 11,2
Poland € 5,2

Turnover E-commerce goods
and services
€ 363.1 bn

Ecommerce Europe, European B2C E-commerce Report 2014 



2 examples

Payvision 2013



Challenges



Payment method

ERP

CRM

Accounting 

IT System

Platform

UX Localization

Technichal



The X-Factor



Seamless user exper ience



Seamless user exper ience

of users leave the e-shop because
they cannot find what they are looking for.

? 33%



Seamless user exper ience

“ Moe Chandon ”

“Farrari” “ Prada Schue”

“Sansung”“ Birchenstoch”



Seamless user exper ience
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Seamless user exper ience



Good Examples



Good Examples



Automatically prioritize most 

relevant and converting content

Key Benefits:

More relevant results (by auto detecting trends)

Better converting results (by auto prioritizing)

No self-fulfilling prophecies 

SEARCH, TRACKING & ANALYTICS –
AUTOMATIC SEARCH RESULT OPTIMISATION

+12%  
conversion



Suggestive Search – where context 

and every character matters

Key Benefits:

Highly relevant results (even with typos)

Truly language independent

(internationalization by one click)

Localized results (localization and channel awareness)

Ranking rules (weight the product sequence by your KPIs)

USER EXPERIENCE – SUGGEST

+8%  
conversion



ASN - Optimize Filter Rank 

based on customer engagement

Key Benefits:

More relevant filter (by auto detecting trends)

Better converting results (by reducing paradox of choice)

Fully adjustable configuration (dependencies, white lists) 

DYNAMIC FILTER & FACETED NAVIGATION 
AFTER SEARCH NAVIGATION

+15%  
revenue



Merchandising at its best –

Campaign Management delivered 

by FACT-Finder

Key Benefits:

Manipulate product lists manually (by pushing products)

Dynamically inject Banner or Advisor Campaigns

Fully adjustable configuration (on attribute level) 

Add new dynamic virtual categories

DATA DRIVEN MERCHANDISING
CAMPAIN MANAGER

+15%  
conversion



Behavioural Search – when context drives Sales provided by FACT-Finder

Key Benefits:

More relevant results (by auto detecting trends)

Better converting results (by reducing paradox of choice)

Fully adjustable configuration (on attribute level) 

DATA DRIVEN MERCHANDISING
BEHAVIOURAL SEARCH

Top Sellers DE
Top Sellers in France
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